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IBABC seeking clarification on condo rules
' Continued from front page
“We haven’t received an answer as yet from
the FSA and we don’t expect to until after the
election,” IBABC executive director Chuck
Byrne told Thompson’s last week.
Meanwhile, the NDP updated its election
platform to include a promise that, if rates have
not corrected by the end of 2021, it will develop
a public condo insurance option, “similar to
Saskatchewan.”
Condo insurance in Saskatchewan is provided by the Crown corporation SGI Canada as
well as private insurers.
If it were offered by ICBC, that would mark
a return of the Crown corporation to property
insurance, which it gave up within a year of its
founding by the NDP in 1973.
The Liberal party is promising to facilitate
affordable condo insurance by encouraging self-

insurance. It would also eliminate ‘best-terms’
pricing — a secretive practice whereby several
insurers bid on covering portions of a condo’s
policy, but the final premium is set not by an
average of all bids, but by the highest price —
and reducing statutorily-required insurance for
strata properties from full replacement value to
a level in line with actual claims cost history.
It would also pause the 4.4% insurance
premium tax to defer up to $2,400 for a year,
review the B.C. Building Code and implement
new safety requirements, and require the B.C.
Financial Services Authority to make insurance
information public.
The Green Party has promised to convene a
task force to deal with the rising cost of strata
insurance and develop solutions as soon as the
B.C. Financial Services Authority finishes their
investigation.

Thompson elected chair of Insurance Institute
RSA CANADA CEO Martin Thompson has been
elected chair of the board of governors of the
Insurance Institute of Canada for the coming year.
Mr. Thompson was promoted to the CEO role
at RSA Canada four years ago after serving as the
insurer’s senior VP of commercial insurance and
global specialty lines. He has been with the RSA
Group since 1997, holding several senior roles
including chief underwriting and risk officer with
its Scandinavian operation and U.K. casualty
director. He is an associate of the Chartered
Insurance Institute in the U.K. and a graduate of
the University of Glasgow. Mr. Thompson is also
a board member of the Insurance Bureau of
Canada.
He was elected at the institute’s 67th annual
general meeting held online last week.
Heather Masterson, president and CEO of

Travelers Canada, was elected deputy chair of the
institute and Raymond Chun, executive VP,
president and CEO at TD Insurance was elected
vice chair, membership-at-large. Patrick Van
Bakel, president and CEO at Crawford and
Company (Canada), is immediate past chair.
Regional vice chairs for the institute for the
coming year include Wawanesa Insurance specialty
lines director Ken DeDecker for the Western
provinces, Echelon Insurance claims VP Joe Colby
for Ontario, Authentik claims specialist Suzie
Godmer for Québec and Robert Byrne, from
Newfoundland and Labrador’s Public Utilities
Board, for the Atlantic provinces.
And divisional vice-chairs are Wawanesa
Insurance VP Anna McCrindell, (academic vicechair) and RSA Canada VP Rosalind StaplesSimpson (professionals vice-chair).

CAMIC celebrating 40th anniversary next month
THE CANADIAN Association of Mutual Insurance Companies is celebrating its 40th anniversary
on Nov. 26.
CAMIC represents member-owned insurers
through national advocacy, education services and
promotion of the value of mutuals.
“CAMIC has been consistent from the beginning of its creation,” Sangita Kamblé, president
and CEO of CAMIC, told Thompson’s.
“The key here to me, is the focus always being
on the small, community-based organizations.
CAMIC hasn’t deviated from that purpose over its
40 years.”
Over its history, the organization has lobbied
the government on a variety of issues, including

tax exemptions for insurers of farmers and fishermen, a tax free catastrophe reserve, demutualization, flooding and financial technology issues.
Over the years, the organization has also been
involved in international assistance work in The
Philippines, Ghana, Peru, South Africa and
Malawi.
CAMIC members find value in a national
organization as it allows them to combine their
voices to create a bigger impact, Ms. Kamblé said,
and CAMIC advocates for the needs of all of its
members, big or small.
“When you’re a national association you have
to listen to all of your members; you can’t just
listen to your bigger members,” she said.

Thompson’s World Insurance News is an independent news service. We do not accept or benefit from subsidies from
outside sources or governments for production costs and we are supported solely by our subscribers and advertisers.

